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The Chinese Children’s Book
Market Is Still on a Roll
The publishing players and market drivers are coming together
to further boost the industry
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he oft-quoted numbers remain as compelling as
preschool-education slant are totally trendy. Books with AR/
ever: 370 million people under the age of 18, an
VR elements are steadily gaining favor, as is middle grade
additional 17.5 million babies born annually, and at
fiction, a sector that owes a lot of its growth to China’s educaleast 600 active publishers in the children’s book
tion reform.
industry. Plus, 60% of China’s 1.4 billion people now
While the reform won’t take effect until 2020, educators,
live in urban areas, up dramatically from barely
parents, and schools have already been pushing children to read
20% four decades ago. And at least 76%
more and to read for leisure in order to
of this burgeoning urban population
increase their reading comprehension and
(or 500 million people) will be middle
acquire general knowledge—two focal
class by 2020.
points of the reform. The resultant
Much of the growth of China’s chilinterest in middle grade fiction has many
dren’s book market rests on this rising
industry players anticipating that YA
middle class, says Bai Bing, editor-intitles will soon follow suit. Young urbanchief of Jieli Publishing House. “These
dwelling parents also want their children
parents tend to have a better underto gain a global outlook and an awareness
standing of the importance of early childof the environment, prompting a signifihood education and reading, are more
cant increase in titles depicting different
willing to spend their discretionary
cultures as well as animals, plants, and
income on books, and choose to be more
nature. (See “The Blooming Interest in
actively involved in their children’s
Books About Plants,” p. 24.)
education and development,” Bai says.
As a result, the entire Chinese chil“Their heightened awareness of the comdren’s book market is expanding in terms
plex social and emotional development
of both sales and output diversity.
in children and young adults is also
According to Beijing-based OpenBook, a
creating a new market for publications that address these
clearinghouse for publishing statistics, the children’s segment
very issues.”
saw double-digit expansion in the past four years—19.7%,
Parents in this demographic—young, demanding, dis28.84%, 21.18%, and 13.74% in 2015, 2016, 2017, and 2018,
cerning, globally minded, and sophisticated—are also used to
respectively—and now accounts for 25.19% of the country’s
trawling the internet and parenting platforms for tips. They also
total retail book market.
don’t hesitate to click the “Add to cart” button of online stores
Another report, from China’s Books and Periodicals
and are willing to pay a premium for quality products.
Distribution Association, states that there are now at least
As such, the present Chinese children’s book market has
225,000 bookstores and outlets across the country, up 4.3%
diversified beyond its traditional fare of multivolume nonfiction
from the previous year. The total sales revenue hit CNY 370.4
series and educational titles. Higher-priced toy- and gamebillion (or $55.2 billion), an increase of 5.9% over 2017.
based board books, novelty titles, activity
kits, and large-format picture books, previThis supplement is published with the support of the publishers
ously unpopular and deemed unsalable, are
covered in these articles.
now hot items. In fact, publications with a
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Children’s Books in China
Reaching Out to Children in Rural Areas

In China, metropolitan areas continue to offer better access to
books, bookstores, libraries, and reading programs than do rural
areas. “The bewildering range of publications on the shelves
means that urban parents and educators now face the problem
of having too many choices when it comes to selecting titles for
their children,” says Zhang Mingzhou, president of the
International Board on Books for Young People (IBBY). “But
for the smaller towns and countryside, a vastly different challenge emerges. Getting books to these areas—and addressing
the inequality in access to, and distribution of, books—is the
biggest issue for a country that has a booming children’s book
segment.”

Zhang Mingzhou, president of the International Board on Books for
Young People (IBBY), speaking at a seminar in Beijing early this year
about publication projects based on the Biennial of Illustration
Bratislava award winners.

toward the 2020 education reform, are still in their infancy, says
Sally Yan, founder and editor-in-chief of Beijing Dandelion
Children’s Book House. “This industry—with nearly 600 children’s book publishers and 227,000 titles in circulation—is
nevertheless facing limited access to books in the rural areas,”
Yan says. “It is both strange and sad. But the truth is, bookstore
operators tend to stay away from areas where there is low household income and little money for books. Rural libraries are often
short of funds, and even if they are not, few picture books and
children’s titles are in stock, since their focus is overwhelmingly
on educational titles.”
Last April, Yan hit on a unique idea to get stories to rural
children. “We reached out via our WeChat account to solicit
mothers living in rural areas who are interested in becoming
story moms, and we selected 100 of those respondents,” Yan
says. “Each of them was given, with our compliments, a banner
and one book selected from the 70-plus titles curated from our
catalogue. The rule was simple: each mom had to hold 10 storytelling sessions in her respective community using the banner
and the book and send us photos of the sessions as proof.”
Yan says she simply wants children from all parts of China to
have access to stories. “In the longer term, the goal is to create
a lifelong reader out of every child who we can reach—and this
is good for the publishing industry as a whole in view of
declining reading habits,” Yan says. “I also look at donating
books and soliciting story moms as one of the ways we can give
back to the community. After all, it is the community that has
sustained Beijing Dandelion and enabled us to survive and
prosper throughout the years.”

Monitoring the Bricks and Clicks of
Distribution

Social media continues to be an indispensable promotional and
sales channel in the Chinese children’s book industry. The all-inone messaging app WeChat—an amalgamation of Apple News,
Facebook, Pinterest, Twitter, and WhatsApp—and its millions
of third-party apps (not to mention its 1.08 billion monthly
active users) is one of the most popular sites for publishers.
Sina Weibo, used mostly for live streaming and microblogging,
is another way for publishers to reach online communities and
influencers. Then there are specialized sites offering opportunities
to create buzz for authors, books, and events, such as Baidu Tieba
(most popular for its discussion forums), Douban (featuring lifestyle discussion), Douyin (a site for short-video entertainment),
Tencent QQ (an instant messaging platform), Youku Tudou (a
video-sharing site), and Zhihu (a question-and-answer platform).
Parenting platforms have sprung up and thrived on these sites,
including Babytree, Nicomama (previously known as NiangaoMama), and QinBaobao (which translates as “Kiss Baby”).

Recent years have seen an increase in book donation drives to
bring books to rural areas and in the number of volunteers
teaching locals about the importance of reading, storytelling,
and having access to books. “With the government building
more than 600,000 rural libraries, big and small, in the past
decade, we are seeing progress in addressing the disparity
between the rural and urban areas in terms of book distribution
and access,” Zhang says.
But these efforts need to be stepped-up, Zhang says. “Many
in the rural areas are farmers, who are usually not reading at all
or may be illiterate. They may not be as concerned about getting
books to their children or reading to them. In this instance,
IBBY’s role in promoting reading comes to the forefront. We
are collaborating with various organizations to give children
access to quality books—in China and
around the globe.” (See “The Role of IBBY
Visit publishersweekly.com/chinachildrens2019 to read this special
in the Chinese Children’s Book Market,” p. 8.)
report online.
Reading services, despite the big push
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Social media used to be an attractive selling method for children’s book publishers, but sales from this channel dropped
significantly in 2018, says Huang Xiaoyan, founder and publisher of Everafter Books. “The overall sales of children’s books
have increased slightly between 2017 and 2018, but heavy
discounting at online outlets—such as Alibaba, Dangdang, and
JD—and at brick-and-mortar channels is cutting into publishers’ profit margins, which are already hitting all-time lows
owing to rising production costs,” Huang says. “The slimmer
margin has forced many publishers to either increase their list
price or lower production quality in order to increase profit.”
Industry watchers have attributed this drop in sales through
social media to the expected adjustment period that attends any
new marketing channel. Some, however, call it “platformfatigue,” brought on by the hundreds of sites clamoring for
attention and sales. Still, for many children’s publishers, revenues through social media have remained higher than revenues
through traditional channels.
Xu Fengmei, president of Anhui Children’s Publishing
House, says micro-video apps such as Douyin and its key opinion
leaders have given rise to new marketing models and distribution strategies. “At the same time, at brick-and-mortar bookstores, there is an increasing demand for personalized services,
as book buyers become more discerning and sophisticated,” says
Xu, whose company deploys a multimarketing approach that
covers airport and train station stores and social media platforms
for mothers and children. “Communicating with all channels
throughout the whole publishing process is crucial to building
a robust, successful, and reliable distribution ecosystem.”
Declining sales from brick-and-mortar stores is a reality in
the Chinese children’s book industry, says Bai, of Jieli Publishing
House. “In most parts, book sales through online stores and
channels continue to climb, with some publishing entities
having as much as 60% of their sales coming from online channels,” says Bai, who has split his sales department into three
specialized divisions to deal with different channels: brick-andmortar, online stores and social media, and Tmall (focusing on
the B2C online retail operated by Alibaba Group).
“If the channel used previously was B2B with brick-andmortar stores, we are now developing promotional campaigns
and marketing plans to turn it into a B2C platform,” Bai says.
“As for social media platforms, our goal is to go where the transaction takes place and provide a much better and more involved
virtual retail experience to attract even more buyers and influencers. We simply have to be nimble and flexible to meet fastchanging market demands and industry trends, and fortunately,
for an established company like Jieli, our brand has been a very
useful tool in our consumer outreach programs.”
China Children’s Press & Publication Group (CCPPG), on
the other hand, employs what the company calls an “e-commerce plus community” approach, in which the team works on
mobilizing social media platforms and leveraging online sales
channels to reach its audience; this approach is carried out in

tandem with its brick-and-mortar sales and promotional activities. “Since the younger generation has an inherent understanding of, and dependence on, the internet, it is imperative
for us to understand how they read, what they look for, and
where they go to find books,” says Sun Zhu, president of
CCPPG, which has been selling and marketing titles such as
the My First Set of Parent-Child English Book series on social
media platforms Nicomama and Ten O’Clock Reads. “Only
then can we create publications that are interesting and attractive, and of great value, to them.”
CCPPG also runs its own branded stores on Dangdang and
JD, the two biggest online book retailers in China. For each
promotional run, Sun and his team select products that are
matched to the retailer’s target audience and favorite categories.
For instance, last November, the team promoted its customized
Illustrated Chinese Traditional Holiday Stories set on Dangdang
and placed the 16-volume Plants vs. Zombies: My First
Dinosaurs Comics on JD. The latter sold 6,000 sets, or more
than CNY 200,000, on Singles Day, which is the equivalent of
Black Friday in the U.S.
With the prodigious amount of children’s titles produced by
the industry, competition for shelf space is a major issue for Li
Xin, vice president and general editor of the children’s book
division at Thinkingdom Children’s Books. “The shelves at
brick-and-mortar stores and online bookstores are crowded,
inundating parents and educators with such a huge selection that
they are lost or confused,” Li says. Her solution to the problem
is to increase her company’s visibility, and by default, its titles.
“We need to go direct to the target audience and be present at
bookstores and online retailers,” Li says. “So our team does a lot
of face-to-face promotional activities, which require us to create
promotional campaigns tailored to a specific series or collection
of titles. This strategy has been working well for us thus far.”
For Lucy Letherland’s Atlas of Adventures series, for instance,
Li and her team created a thematic display and promotions at
about 200 chain bookstores and organized interactive games for
online sales channels. “We always have reading activities at
bookstores, kindergartens, and schools so that we can get immediate feedback directly from our target audience. The photos
taken at these events are later used in the second promotional
round to create more excitement and buzz.”
At the same time, Li is well aware that sales representatives
of brick-and-mortar outlets and online stores are the bridge
linking publishers and readers. “We take the time to introduce
our key titles not only to these sales reps but also to the media
and influential reading promotion groups in the hopes that they
will then recommend those titles to the appropriate target markets,” Li says.
Still, a lot of credit should go to online channels “in terms of
boosting the sales of children’s books and helping to increase
the segment’s share in the overall Chinese book market in recent
years,” says Yu Lan, president of China Welfare Institute
Publishing House. “But online channels are not without their
W W W . P U B L I S H E R S W E E K LY. C O M
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issues. Heavy discounting, piracy, and counterfeiting, for
instance, remain major roadblocks in the expansion, and credibility, of these channels.”
The intense industry competition to achieve higher sales
volume has given Yu food for thought. “Perhaps a better way,”
Yu says, “would be to adopt a much more comprehensive distribution strategy that does not focus solely on sales figures but prioritizes consumer preferences, offers reading services, presents the
best titles and authors that a company has to offer, and deploys a
multipronged marketing approach. This will eventually lead us
to increased professionalism in the publishing industry.”
More and more, these book publishers are looking at social
media as a way to engage with chat groups, fan clubs, and
opinion leaders and to conduct consumer research, launch products, promote events, create book and author buzz, and change
brand perception. Declining sales or not, they are definitely not
going to abandon the platform, given that the country’s young
people reportedly have more friends online than offline and
spend at least two and a half hours per day online.

Developing Homegrown Talent and
Original Titles

In China, translated series such as a Different Carmela, Geronimo
Stilton, the Magic School Bus, Mission Survival, and Peppa
Pig sell far better than original works. E.B. White’s Charlotte’s
Web and Tetsuko Kuroyanagi’s Totto-Chan: The Little Girl at the
Window, for example, are perennial favorites with Chinese
children.
But things are changing. Originals by established authors
such as Cao Wenxuan (the first Chinese person to win the Hans
Christian Andersen Award), Shen Shixi (who is renowned for
his animal-themed stories), and Yang Hongying (who has been
described as the J.K. Rowling of China for her middle grade
and picture books) are selling very well. Two of Cao’s titles,
Straw House and Bronze and Sunflower, have gone back to the press
hundreds of times, selling nine million and 4.5 million copies,
respectively.
Big strides have been made in the publication of original
works, says Sun, of CCPPG. “Collaboration between homegrown and overseas talent has increased significantly. CCPPG
itself has published many of these efforts, including Cao
Wenxuan and Roger Mello’s picture books A Feather and Lemon
Butterfly, and Fang Suchen’s Grandma Lives in a Perfume Village
with Sonja Danowski. More such works are coming, especially
with the increased frequency of forums and discussions between
Chinese and overseas picture book experts.” Sun’s company has
also taken the lead in getting local institutions involved in the
publishing process. Beijing Normal University’s Picture Book
Creation and Research Center and the National Library’s children’s division, for example, jointly worked on classifying and
determining the reading levels of the many original works in
CCPPG’s Sunshine Library series, which has more than 100
picture books.
6
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Yan, of Beijing Dandelion, is also working diligently to get
the children’s book publishing community together to talk,
discuss, and analyze picture books and translation quality. At
the 2018 China Shanghai International Children’s Book Fair,
for instance, Yan and her team held seven forums, two of which
were on children’s books. These forums featured speakers such
as author Cao Wenxuan and his fellow Hans Christian Andersen
Award winner Eiko Kadono; translators Ma Ainong (of the
Harry Potter series) and Wu Gang (the Lord of the Rings); and
illustrators Jiu Er and Ma Penghao. “Through these exchanges,
we hope to elevate the quality of picture books and translations
in China,” Yan says, “and also to encourage the public to read
more and better and to appreciate the efforts that go into creating, publishing, and translating picture books.”
As for original children’s literature, Sun, of CCPPG, points out
that the segment contributed a third of the overall children’s book
market last year. “This has been the case in the past few years, and
the booming segment—as well as our well-known Children’s
Literature magazine—has been instrumental in attracting and
developing much new talent,” Sun says. But, wary of product
homogenization, Sun is now busy encouraging emerging authors
to get more creative and daring in plotting their stories.
“Chinese writers, illustrators, editors, and designers have
been quick to learn from their overseas counterparts, who have
benefited from a far more mature children’s book publishing
industry with richer portfolios and experiences,” says Zhang, of
IBBY, citing Xiong Liang (shortlisted for the Hans Christian
Andersen Award for illustration) and Cai Gao and Yu Rong
(winners of the Golden Apple award at the Biennial of
Illustration Bratislava) as examples. “The various awards for
writing and illustration, both local and international, have been
advantageous in encouraging and producing a new crop of
homegrown writers and illustrators.”
China’s national awards and recommended booklists have
thrown the spotlight on outstanding works in writing and illustration, Zhang says. “Educators, parents, and philanthropic
organizations are paying closer attention to these awards and
lists. There is now a collective drive, and ambition, to elevate
the quality of originals and ensure that Chinese children get the
best titles, whether originals or translations.”
Original works in picture books, comics, and sci-fi as well as
AR/VR titles have given the market new reading experiences,
says Xu, of Anhui Children’s Publishing House. “These, in turn,
provide publishers with new areas for future development and
creativity.”
But the rush among publishers to create and publish original
titles has Huang, of Everafter Books, looking on with concern.
“Quality books need time to get written, illustrated, and
edited,” Huang says. “It is an elaborate, involved, and often
time-consuming process. And when you fast-track it, chances
are that the resulting title is not going to be as good. So while
the call, especially by the government, to create originals instead
of focusing on translations is good for the overall industry, we
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need to ensure that the creation process takes as long as is needed
to produce top-quality works. Taking the slower route will
benefit the readers, content creators, and, ultimately, the publishers themselves in the long run.”
For the five-year-old company Kids Media, the time has come
to parlay its experience gained from collaborating with big
brands (such as Disney, DreamWorks, and Lego) into creating
original products and IPs. “We have learned from them about
quality content, production standards, marketing strategies,
and everything associated with creating branded product and
licensed characters,” says Hou Mingliang, president of Kids
Media (as well as the founder of IlluSalon—China’s biggest
international illustration platform with 4,000 illustrators
hailing from more than 50 countries—and host of the Global
Illustration Award). “Now we are set to produce original
assets—some of which are based on brands that we work with—
for China as well as overseas markets.”
Print “is always the bridge enabling content to cross over into
other media,” Hou says, “and this is the way forward in developing our own IPs, original characters, and content for rights
sales and merchandizing. Taking this approach future-proofs
our content, making it flexible, adaptable, and convertible to
fit the needs of upcoming generations of readers, who are definitely consuming not just printed products.”
Hou is also looking into adding realism to Kids Media’s publishing program. “Most of the novelty titles, picture books, and
pop-ups for the younger age groups in the Chinese book market
are imported, which means that children are growing up reading
about the way things are done overseas, not in China,” Hou says.
“Furthermore, the lifestyles and environments depicted in many
of these titles do not reflect local realities. There is an obvious
missing element that needs to be addressed.” Hou is looking
into creating more China-specific titles on topics related to rural
and urban scenes, civic-mindedness, life in kindergartens, or
local festivals. “Not only is this important for our children,”
Hou says, “but such topics will also help in informing the rest
of the world about China and our lives.”

Hou Mingliang, president of Kids Media and founder of IlluSalon
(as well as host of the Global Illustration Award).

Adapting to Market Realities

A supply-side restructuring has seen the players in China’s
crowded and intensely competitive children’s book publishing
industry trying to rein in their production capacity and
becoming more selective in terms of which titles and authors to
publish, says Sun, of CCPPG. “Quality, not quantity, is now the
mantra for many, including our company. Increasingly, the
bestseller lists are showing a greater variety of titles and more
single-volume publications, which is a positive sign for the
children’s book industry,” Sun says. “Classic titles, originals and
translations, continue to have a stranglehold on the bestseller
lists, but other types of books are coming—slowly but surely.”
Nonfiction titles are trendy “because parents want books with
tangible educational value for their children,” says Li, of
Thinkingdom Children’s Books. “We can see this preference in
the popularity of online courses on history, philosophy, and
literature for schoolchildren. It certainly works well for us since
we have a wide-ranging selection of nonfiction titles in our
catalogue.”
Rising production costs are a major publishing challenge,
says Bai, of Jieli Publishing House. “A decade ago, the same
cost increments would see us holding on and just absorbing the
loss. But now, given the significant increases, we have no choice
but to raise the prices of our publications for the very first time.”
Huang, of Everafter Books, is more determined than ever to
continue paying the same amount of attention to each book that
she publishes, despite rising production costs. “The production
quality of our titles is among the best in the market, especially since
we ensure that our translated titles—from our joint venture with
Bayard Group or rights collaboration with Chronicle Books—have
the same standards of quality as their originals,” Huang says. “We
may increase the list price a bit to compensate for the cost hikes,
but the overall production quality remains the same.”
The diverse and increasingly sophisticated children’s book
market “requires publishers to pay close attention to reader
preferences, to cater to market trends, and to avoid homogeneity
in the choice of their publications,” says Xu, of Anhui Children’s
Publishing House. “There is also a pressing need for publishers
to be directly involved in communities, schools, and bookstores
so as to establish direct exchanges with readers to understand
their requirements and guide authors in creating content to
meet those requirements and preferences. At the same time, we
need to focus on quality and value-added content and on developing original works.”
The next decade will continue to be golden years for the
Chinese children’s book industry, says Yu, of China Welfare
Institute Publishing House. “Increasingly, the industry is about
providing knowledge and service,” Yu says. “And the reality is
that the strong and big publishers will become stronger and
bigger while the weaker ones will be worse off. Survival and
longevity will require publishers to increase their professionalism and strive for better performance. Then, the whole chil■
dren’s book publishing industry will benefit.”
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Anhui Children’s Publishing House

L

ast year, Anhui Children’s
counted, we have sold more than 50
Publishing House (ACPH) pubmillion units,” Xu says.
lished 449 new titles, 79% of
This year ACPH will release several
which (or 355 titles) were origoriginal pop-science series by big
inal works. Its bestsellers include the
names, including Yang Hongying’s
big series on Hans Christian Andersen
Little Frogman’s Travels, Yang Peng’s
Award winners, the comics edition of
Animal Transformers, and Zhang
Naughty Boy Ma Xiaotiao, Peppa Pig,
Zhilu’s Sci-Fi Planet. “Our proven popand Sapling Classic Reading for Child
science editorial team has launched
Development. Such was the strength of
branded publications from National
the ACPH brand and its publications
Geographic and Little Fish Big Dream
that its sales in 2018 reached CNY 1.48 Xu Fengmei, president of Anhui Children’s
and has translated series such as Hoshi
billion (or approximately 3.4% of the Publishing House
Shinichi’s Science Fiction for Teenagers
overall children’s book market in China), making it the thirdover the years,” Xu says.
largest children’s publishing house in the country.
And while its Hans Christian Andersen series continues to
More good news is in store for ACPH regarding Peppa Pig,
increase its circulation beyond the current three million copies,
which hit the big screen in China on February 5. “That was the
more ACPH originals are entering the market, including Li
first day of the Chinese New Year festival, which ushered in the
Donghua’s war-themed novel Ring Castle, Liu Haiqi’s The Great
Year of the Pig,” says president Xu Fengmei. “So the timing
Little Mouse series, and Shi Lei’s Green Hills, on country living.
could not have been better.” Xu’s team launched a seven-volume
ACPH will continue to publish more comics, which are its forte
Peppa Pig comic edition several months before the screen debut,
and biggest segment, as well as children’s literature, preschool
and new pop-up titles and an educational jigsaw puzzle featitles, and original works, Xu says. “We are totally committed
turing Peppa will be out this month. “When all the Peppa Pig
to uncovering new talent in writing and illustration not only
books, comics, gift sets, and derivative products, including 3-D
for our company but also for China and the rest of the world to
charts, stickers, bilingual board books, and jigsaw stories, are
read and enjoy.”
■

The Role of IBBY in the Chinese Children’s Book Market
Helping to establish high standards of quality in children’s
books is a role that the International Board of Books for Young
People (IBBY) performs very well. Much of this effort revolves
around its biennial Hans Christian Andersen Award (HCAA). In
China, IBBY has authorized Anhui Children’s Publishing
House to produce a series of books featuring HCAA winners.
At exhibitions showcasing HCAA illustrators, each stop—in
cities such as Beijing, Hangzhou, Shanghai, and Shenzhen—
drew big crowds.
“With each HCAA work that is translated into Chinese and
shown to the public, the public’s exposure to Chinese authors
and illustrators widens and their understanding of the high
standards of quality in creating children’s books increases,”
says Zhang Mingzhou, the current IBBY president and the first
person from China to be elected to lead the 66-year-old nonprofit
organization. “These translations will inspire Chinese publishers,
authors, and illustrators to elevate the quality and creativity of
their works and to spark the imaginations of Chinese children
and the next generation of authors and illustrators.”
In recent years, IBBY has successfully forged collaborations
between the Chinese creative community and overseas authors
and illustrators. Some of the East-West picture book collaborations include Cao Wenxuan’s A Feather with Brazilian illustrator
and fellow HCAA winner Roger Mello; Belgian writer Wally De
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Doncker’s Billie’s Factory with illustrator Xu Kaiyun; and Xue Tao’s
Across the River with Russian illustrator Anastasia Arkhipova.
“Increasingly, overseas publishers are seeing China not only as
a rights-buying market but also as a major source of new works
and emerging talents,” Zhang says.
Reading promotion, another major IBBY activity, reached a new
milestone in China last September with the announcement of
the IBBY-iRead Outstanding Reading Promoter Award. The award
acknowledged the contribution made by the Shenzhen-based
iRead Foundation for its reading promotions across China in the
past decade as well as the foundation’s pledge of CNY 1.2 million ($173,000) biennially for the next 20 years toward the
award. “This award is about inspiring lasting commitment to the
cause of reading promotion—not only across China but also
around the globe,” Zhang says. “We want to encourage more
individuals, organizations, and government bodies to join us in
promoting reading among children as well as in providing access
to quality books, talks, and research related to picture books.”
IBBY has been instrumental in influencing and helping countries, including China, develop their children’s book industry,
Zhang says. “Their progress, in turn, supports various IBBY initiatives aimed at bringing books and children together, upholding
the right of every child to become a reader, and ensuring access
to quality children’s literature around the world.”

Children’s Books in China

Beijing Dandelion Children’s Book House

W

ith the 12th anniversary of Beijing Dandelion
Beijing Dandelion in the past six months. The story, which
Children’s Book House just around the corner,
revolves around the birth of 11 Mongolian puppies and the death
founder and editor-in-chief Sally Yan has embarked
of one, conveys an understanding of life, joy, death, and grief.
on a personal project to reread and reexamine her
“On the other hand, we have Grandma Yulan’s Grass Hat by Jiu
company’s bestsellers. “Over time, language changes and illusEr and Xiao Xiaolan, which offers the dreamworld of a beloved
trations become outdated,” Yan says, “and these must be revised
granny who has never traveled anywhere, and thus has not seen
for the new editions.” The exercise also provides insights into
the ocean or the forest or many of the things that people and
market needs and preferences and generates new ideas for future
children today take for granted,” Yan says, noting that the illuspublications, she says. “It ensures that every one of our titles is
trator is Jiu Er’s niece and used patchwork illustrations for the
of top-notch quality all the time and that we continue to assess
title.
each title even after it has been published and continues to sell
Then there is Cats Living in a Tree, a story about a group of
very well.”
vagabond cats and their survival. “The fact is, during winter,
In general, Yan’s 12 editors spend a lot of time reading and
many feral cats do not survive the cold,” Yan says, “and, somerevising the titles. “Market demand changes, and that means we
times, they are killed when the vehicle under which they are
must reread, reedit, and
hiding rolls over them.
redesign as needed,” Yan
Or people accidentally
says. “Publishing is not
poison them when they
static, especially when chilare trying to exterminate
dren are the target market:
rats. So this story is both
we must keep pace with the
factual and endearing,
times, the audience, and
and more interestingly,
technology.”
the illustrator is Jiu Er’s
Beijing Dandelion’s
younger sister. So you can
publishing schedule has
say that we have uncovbeen hectic. The new ediered a lot of talent in one
tion of Aleksandra
family.”
Mizielinska and Daniel
The need to strengthen
Mizielinski’s Maps was
Beijing Dandelion’s disreleased last November
tribution and marketing
with a 60,000-copy print
efforts led Yan to bring in
run, which sold out within Sally Yan, founder and editor-in-chief at Beijing Dandelion
Wang Yue, former head
three months. Nearly one
of the children’s division
million copies of the previous edition have been sold. The team
at China’s biggest online bookstore, Dangdang, last April.
also published three titles from Finnish illustrator Mauri
Wang, who is familiar with Beijing Dandelion’s list, has aggresKunnas, all of which became immediate bestsellers.
sively placed more titles in brick-and-mortar stores, such as
With Scholastic relaunching The Magic School Bus series to
Xixifu and others that offer more reading services and bookcoincide with the broadcast of its animated series in China,
related activities. At the newly established Page One bookstore
Beijing Dandelion is poised to see even higher sales figures than
in Beijing, for instance, the team sells at least 300 copies of Maps
usual. Each year, the series, in various formats, sells upward of
every month.
500,000 copies, and it has remained the number one children’s
“Our list will continue to be a mix of carefully selected transseries in China since its launch in 2010.
lations and originals,” Yan says. “At the end of the day, before
As for Granny Xiu and Peach-Blossom Fish, Peng Xuejun’s
we choose to publish a title, we ask ourselves two questions:
original picture book about a witch who teaches children not
Will the story or values within it affect the child’s development
to judge a person by her appearance, more than 60,000 copies
positively, and will the story resonate with them? If the answers
have been sold since November 2017. “Children are mystified
are yes, then we go ahead with it. But that does not mean that
by Granny Xiu, a witch who goes everywhere with her cat, and
we cherry-pick only the feel-good titles. A child needs to grow
they love the rather abstract ending to the story,” says Yan.
and be able to handle different emotions and thoughts—beauTwelve Hound Puppies, by author Gerelchimeg Blackcrane and
tiful and ugly, imagined and real—and our publishing program
■
illustrator Jiu Er, is one of several new picture books released by
reflects that.”
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Dandelion Children’s

Book House

Beijing Dandelion Children’s Book House Co., Ltd. is a children’s book publisher specializing in fiction, pop-science, and picture books for
children below the age of 12. Established in 2007, we are a team of more than 30 people publishing over 100 books annually. Each year, we introduce
many titles from overseas and collaborate with publishers from around the world. The bestsellers we have published include The Magic School Bus,
Richard Scarry’s Golden Books, Maurice Sendak’s works, De liefste papa, the Classic Chinese Picture Book series, the International Award-winning
Literature series, and bestselling titles from Aleksandra Mizielinska and Daniel Mizielinski.

There Is Always a Good Reason for Eating Steamed
Stuffed Buns
An imaginative boy who loves eating steamed stuffed buns and a mother who is loving and equally
imaginative. What story will they concoct? Of course, it is a story that conveys the sweet and loving
bond between parents and children, reveals the way parents and children communicate with one
another, and stimulates a child’s imagination. It is also a story that will make children love reading
and eating Chinese fast food—stuffed buns!
● By Yuan Xiaofeng and Gu Qiangling

Hometown
Lovely piggy Little Sunshine has left home, away from relatives and friends, and
going through the joys and sorrows of being on the road. Little Sunshine’s worries
and confusion, weaknesses and strengths are expressed vividly in his monologues
and dialogues. The story in this picture book by illustrator and author Jiu Er portrays
the myriad experiences of those who left behind their hometowns in search of
themselves and working toward a better future.
● By Jiu Er

The Perfect Encounter
There are all kinds of encounters in one’s life, including
those involving familial love and friendship. Little Sunshine
is an optimist. He always find something beautiful, good,
and positive in all that he sees and everybody that he meets.
For Little Sunshine, as long as one is with good friends, life
is good and beautiful no matter how muddy or bumpy the
road gets…
● By Jiu Er

Please contact:
Jing Bo (Foreign Rights Manager)
sweet8351@163.com
WeChat ID: pugongyingkids

Children’s Books in China

China Children’s Press & Publication Group

N

urturing homegrown talent and publishing outstanding original works are the main goals at China
Children’s Press & Publication Group (CCPPG) this
year. Increasing its efforts in these directions is “essential for the company’s long-term and sustainable development,”
says its president, Sun Zhu. This year, the CCPPG catalogue
will have around 700 new publications, 90% of which are
originals.
“Young people are the future and the hope of a country,” Sun
says. “This is a belief shared by the whole world. Given that the
positive development of the young will exert a great impact on
a country’s progress and future, we are focused on publications
that will inspire, motivate, and resonate with them.”

Sun Zhu, president of China Children’s Press & Publication Group

The CCPPG Sunshine Library series, containing more than
100 original picture books, for instance, is about love, life, and
dreams, while the inspiring Insect Diaries series has sold more
than two million copies. “The Happy Milly, Molly, and Lily
series offers 70 titles on character-building and cultivating a
positive attitude and has been translated into 34 languages,”
Sun says. “Then we have Think Like a Great Mind: Let’s Read Mao
Zedong, on his thoughts, emotions, and life decisions, which is
available in several editions, including English, Dutch, and
Italian. The newly published Xi Jinping Tells Stories for Teenagers
offers insights into real-world issues and personal growth and
has gone back to the press for its 13th printing with nearly
900,000 copies sold.”
Speaking of Milly and Molly, CCPPG acquired a stake in the
New Zealand–based Milly and Molly Children’s Publishing
Group last year, and work on redeveloping the IP-based titles
has already begun. “There will be new storybooks, game-based
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titles, digital products, and other derivative products that are
not only for the China market but also for distribution across
the world,” Sun says, pointing out that CCPPG introduced a
new character, a Chinese girl, to the series, so the IP is now
known as Milly, Molly, and Lily.
In the months ahead, Sun will be working on a new project,
the CCPPG Happy Reading platform, which is not printrelated but rather will harness the breadth and reach of CCPPG’s
publications. “Combined, our publications—of 1,500 titles,
five newspapers, and 13 magazines—have an annual circulation in excess of 200 million copies,” Sun says. “We are the
largest children’s publisher in China in terms of output. Our
readership is immense, and we certainly have plans to leverage
that.” CCPPG is known for being the Chinese home of
Cipollino, Le Petit Nicolas, Pippi Longstocking, and
Tintin, a series that has sold 14.67 million copies since
its launch in 2001.
The newly created CCPPG Happy Reading platform,
Sun says, “is about transforming traditional publications
into an online library that will support reading services.
Across China, there is now a push for children to read
more. Schools also have instituted more reading classes.
Our reading services platform, which offers wide-ranging
materials, answers this need and demand.” The platform
now provides digital versions of CCPPG newspapers and
magazines, animated stories, and interactive picture
books. Next on Sun’s to-do list is the creation of a new
digital library that focuses on science-related materials and
resources.
“We have started collaborating with several major integrated content providers that reach more than 100 million
readers and have dedicated apps for active users and subscribers,” says Sun, whose team has customized content from its
magazines and books based on market demand for enhanced
audio products. “We provide high-quality audio materials that
will promote listening and speaking, and we offer young readers
a better reading experience to help them in their studies.”
Among the first CCPPG titles to be issued in audio were Lin
Handa’s Historical Chinese Stories series and The Adventures
of Onionhead.
Next, Sun and his team are going to develop curriculum-based
products for primary and middle schoolers. “Given the range of
our existing products, the potential to pivot from print to
digital and audio is immense,” Sun says. “And we are planning
to start on leveraging our own IPs and proprietary characters,
such as Fire-Hat Rooster, Jumpy Frog, and Red Kangaroo, and
create unique paid courses.” For Sun, the many new initiatives
are simply “CCPPG’s way of anticipating industry needs and
■
working quickly to meet market demands.”

Rank first in terms of economic scale for many years amongst
Children’s publishing units in China.
Rights sold to 6 continents, 2018 has witnessed an amount of 455
foreign rights grants.

Original Stories and
Sound Voice from China!
Over 585 rights contracts have been signed for
our original picture books.
Sunshine Library Series:
Based upon values of modern China, compromises world insights

Hua Mulan

A Feather

A Town of One Person

Lemon Butterfly

All Birds Paying Homage to
the Phoenix

Grandpa’s Tinderbox

Legend of the Sun-Moon
Lake

Red Kangaroo's Thousands
Physics Whys

Where Does Rice Come From?

My Dad’s Bicycle

Grandma Lives in
Fragrance Village

The Mouse is on
the Candleholder Again

Welcome for Modern China Series!
Overall circulation has surpassed 2
million copies!
Undertake quite a few top prizes, books
have been translated into English, Dutch,
Italian, Nepali, etc. Rights sold to over 10
countries and regions.

Think Like Great Minds:
Small Targets,Big Goals,China
Communist Party on the Way

Voice of Young China:
I Read The governance of
China by Xi Jinping

Think Like Great Minds:
Karl Marx for Teenagers

New Era of Fast Reading

Think Like Great Minds:
Let’s Read Mao Zedong

The Sacred War against Japan

http://www.ccppg.com.cn/en/

Xi Jinping Tells Stories
for Teenagers

The Great Long March

E-mail：guojihezuobu@ccppg.com.cn

Children’s Books in China

China Welfare Institute Publishing House

P

utting a new spin on ordinary stories—about annual fesyoung readers and hold their attention, and all illustrations and
tivals, childhood rituals, and traditional games and
story lines must reflect these requirements.”
snacks, for instance—to appeal to a new generation of
Multilayered plots are the norm at CWIPH. Take Wei Jie’s
readers keeps the China Welfare Institute Publishing
Home for Chinese New Year, which follows a construction worker’s
House (CWIPH) busy. Founded by Soong Ching-ling (aka
tedious journey (via train, bus, motorbike, and ferry) home to
Madame Sun Yat-sen) in 1950 with the goal of “giving what is
his family in a little village. “This story is not just about the
most precious to children,” the publishing house now offers more
world’s biggest human migration during China’s most importhan 1,000 titles and publishes about 200 new titles annually.
tant holiday,” says Yu, who has produced the English edition
“We want to tell good stories about China
and is selling it in the U.S. “It also explores
that go beyond great illustrations and feelthe emotional aspects before, during, and
good plots,” explains CWIPH president Yu
after the annual family reunion.” Liu Xun’s
Lan. “While there is a lot of content out
Tooth, Tooth, Throw It onto the Roof, on the
there, more work, and time, is needed to
other hand, depicts an old childhood ritual
elevate the quality of both the illustrations
of throwing one’s baby tooth onto the roof
and the plot.”
while examining the effect of urbanization
For Yu, who constantly looks to improve
on architecture and lifestyle; more than
a title, the work is not done even after the
100,000 copies have been sold.
book is published. “Some illustrations in
“Our stories often strike a chord with
Summer Comes, one of the titles in our bestmembers of the older generation, who are
selling Seasons series, for example, are being
keen to preserve their childhood memories
redrawn because I feel that they need to be
and share them with their children or
more vivid than what is actually seen in
grandchildren,” says Yu. CWIPH plans “to
nature, which unfolds less conspicuously
continue developing such stories for Chinese
over time,” Yu says. “We need a high degree Yu Lan, president of China Welfare
children and to share them with readers
of ‘oomph’ and ‘wow’ factors to draw in Institute Publishing House
worldwide.”
■

Four Chinese Publishers Discuss Titles That Inspire Them
For Li Xin, vice president and general editor of the children’s book
division at Thinkingdom Children’s Books, Leo Lionni’s Swimmy is
that book. “In the story, Swimmy teaches a school of small red fish
to form the shape of a big fish in order to intimidate other big and
predatory fish in the open sea,” Li says. “Swimmy then becomes
the eye of that big fish and gets the others to fall into formation.
That particular image, so powerful, has always stayed with me. I
would like to be Swimmy myself: to know what I want and to persevere in the face of mounting challenges.”
Lewis Carroll’s Alice’s Adventures in Wonderland is the source of
inspiration for Huang Xiaoyan, founder and publisher of Everafter
Books. “The story line, characters, illustrations, imagination, and
stories behind its creation have fascinated me for the longest time,”
Huang says. “And as a children’s book publisher, I hope that my
team and I have a chance to publish original titles like this—ones
that draw kids into the adventure, get them totally immersed in
an imaginary world, and give them a ‘wonderland’ that they will
never forget.”
Sally Yan of Beijing Dandelion recalls vividly the first time she
saw Richard Scarry’s Little Golden Books series, on a Hong Kong
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trip in 1996. “I had never seen such children’s books before and
was blown away by the characters, design, and core values delivered through the stories,” says Yan, the company founder and
editor-in-chief. She immediately searched for more information
on the series and the author. In 2007, the Golden Books series
became Beijing Dandelion’s first major bestseller. “There is so
much that children can learn through the scenes and endearing
characters,” Yan says, who has published more than 30 Scarry
titles. “And every time they look through the colorful and detailed
illustrations, they discover something new. It is a generational
bestseller that has delighted countless children around the world,
and it has certainly inspired me in my editing career.”
The first picture book series that editor-in-chief Bai Bing
encountered upon joining Jieli Publishing House was Annette
Tison and Talus Taylor’s Barbapapa. “It contains all the ingredients
for a successful title for children—love, humor, a unique story line,
and originality—and I continue to be inspired by it, both as an
editor and as an author,” says Bai, who cites the series as his
company’s benchmark when it comes to selecting and translating
picture books.

Children’s Books in China

Everafter Books Publishing House

A

great deal of investment, not to
mostly to school and library markets.
mention a wide network of conT h e p r o j e c t ’s c o n s u l t a n t s — R e n
tacts and plenty of chutzpah,
Rongrong, Jin Bo, Hai Fei, and Gao
was required to launch Within
Hongbo—are among China’s most
Pictures and Beyond Texts, a quarterly pubnotable figures in children’s literature,
lication that is the first of its kind in
and the chief editors are children’s literaChina. But founder and publisher Huang
ture professors from major universities
Xiaoyan, with her experience in highacross China.
profile joint ventures, including
Meanwhile, the rights collaboration
Hachette-Phoenix and Macmillan
between Everafter Books and Chronicle
Century, does not lack support, moneBooks has reached a new milestone.
tary or otherwise. In fact, she has a major
“This collaboration is no longer just
incentive to pursue her idea.
about us getting first option rights to all
“China’s picture book market has been
Chronicle picture books,” Huang says.
growing very fast in the past 15 years or
“Chronicle Books is also interested in
so,” Huang says. “Today, every children’s
bringing Chinese titles to the American
book publisher is focused on creating
market.”
original works, especially about tradiIn fact, in August 2018, at the launch
tional Chinese culture and stories. But
ceremony for the Chronicle Bridge
there is a lack of professionalism among
imprint with Trustbridge Global Media
picture book creators. The illustrators
(the investment company behind
are much more professional than the
Everafter Books), top executives from
authors and editors. Through Within
Chronicle Books were attracted to a
Pictures and Beyond Texts, we aim to ele- Huang Xiaoyan, founder and publisher of Everafter series with an unusual art style and story
vate the industry by sharing knowledge Books
line from a hitherto unknown Chinese
and expertise from researchers and like-minded professionals.”
author. “They ended up buying two titles from us, Hide & Seek
A collaborative effort with state-owned Nanjing University
and Time to Go Home by Shasha Lv,” says Huang, who signed Lv,
Press, Within Pictures and Beyond Texts will draw a third of its
one of the top three graduates from the Chinese Art Academy
content from the French journal Hors Cadres. Two other chief
last year. “We will publish all three of her board books, including
editors will join Hors Cadres editor Sophie Van der Linden. “One
Clean the Classroom, simultaneously this September. The U.S.
of them is Leonard Marcus, who will seek contributors from the
editions of Time to Go Home and Hide & Seek are scheduled for
English-speaking territories for another third of the journal,”
spring 2020 and 2021, respectively.”
Huang says. “The third segment, covering content from Chinese
In a market where many authors write for more than one
contributors, will be spearheaded by Chen Hui, who is the
publisher, Huang’s stance (and insistence) on finding new
director of the Chinese Picture Book Research Center at the
talent is both refreshing and bold. “Going after big and estabBeijing Normal University.” The first issue, containing 12
lished names undermines our goal of nurturing homegrown
articles on the theme of “imagination,” will launch at the end
talent and giving these authors the platform to launch their
of March. Marcus will contribute one article, “A World in
works internationally,” Huang says. She is busy promoting a
Which to Find Yourself: The Picture Books of Leo Lionni,” and
new creative team: author Zhenzhen and illustrator Chuichui
other U.S. contributors include Ellen Handler Spitz and Kendra
and their book 24 Hours, 24 Professions, One World. “It is a nonTyson.
fiction picture book about 24 people with different lives and
Next on Huang’s agenda is the 16-volume 100 Best Children’s
professions coming together to build the world,” Huang says.
Works in the Past 100 Years in China series, another major
“It is a highly unusual title compared to what is available in
undertaking. Scheduled for publication this October, to cointhe market.”
cide with the 70th anniversary of the People’s Republic of
Everafter Books, Huang says, “is about providing the best
China, this series will cover categories in children’s books
content—originals and translations—for children and the
including poetry, literature, drama, and fairy tale. Zhejiang
relentless search for outstanding talent to collaborate with us.
Juvenile & Children’s Publishing House is Huang’s collaborator
We want to create original works and IPs that we can promote
■
on this project, and both partners will be promoting the series,
and sell to overseas partners.”
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Children’s Books in China

Jieli Publishing House

J

ieli’s publishing program, particularly that of its origthe children’s perspective and that are meant to be read by
inal titles, embraces realism. For editor-in-chief Bai
children. So, this title is both timely and necessary.”
Bing, publishing is about telling stories that reflect the
While original stories about serious domestic topics are
current lives of Chinese people and their children.
being developed, published, and tested in the market, the Jieli
“There are a lot of unique stories from this land,” Bai says,
team is also enjoying success with past publications and new
“ones that the Chinese people know and live through but that
translations. Its bestselling 20-volume Monster Master series,
are not shared with the rest of world. For Jieli, it is time to
for instance, was revised and launched last July; sales have
bring out these stories.”
already exceeded 15 million copies, making the series one of
One such publication is the three-volume Rainbow Bird
China’s top-grossing original works. “Children are drawn to
series, which is devoted to stories about children from China’s
this series because of the aspirations and dreams of its four
minority tribes (of which 55 are officially recognized). “There
young protagonists,” Bai says, “and because of the many life
are immense differences between, say, the Miao tribe in the
lessons on growing up strong, positive, and independent that
south, whose members rely primarily
are woven throughout the story line.”
on farming for their livelihood, and the
Bear Grylls’s middle grade Mission
Evenki in the north, who thrive on
Survival series is one of the biggest
hunting and fishing,” Bai says. “But
translation successes at Jieli since the
there are also similarities in their culseries launched in 2014. Volumes 13
tures and aspirations, especially among
through 15 were published last year,
the young people,” including issues
and the total copies sold for the series
such as relocation from traditional
have exceeded 8.38 million.
dwellings to public housing and even
But while Grylls’s series continues
teenage angst. “This is about the social
to meet the market’s need for titles
and emotional makeup of children
dealing with safety education, survival
from various tribes and their environinstinct, and courage, Bai is testing
ment. In a way, it is a historical record
different topics and new formats.
of their unique identities and wonThese include Lonely Planet Kids
derful worlds, which will change with
titles, specifically the four-volume
urbanization and economic
Unfolding Journeys series as well as
development.”
How Animals Build and How Cities
Wang Luqi’s Give Me a Sun, released
Work. “The 1.8-meter-long accordion
last December, addresses “one big disdesign of Unfolding Journeys, for
cussion topic in China,” Bai says,
example, is unique and resembles the
namely, “the children left behind in
scroll format of Chinese paintings—
rural areas while their parents work
which is a great selling point,” Bai
and live in the big cities, and the
says. “Aside from that, it provides a
resulting concerns about abandon- Bai Bing, editor-in-chief of Jieli Publishing House
deep look at the geographical, social,
ment, loss, longing, and separation
and historical aspects of four of the
anxieties.” Bai says that the author “manages to straddle the
world’s greatest wonders, including the Great Wall of China.”
fine line between articulating the realities—mostly of the need
Bai’s team also published the Usborne First Sticker Books in
for parents to travel far afield to find well-paying jobs to supa boxed set of six volumes. The Usborne China imprint, started
port the family and provide for their children’s education—and
by Bai in January 2017, is reaping the rewards of a market
discussing the social and emotional issues associated with the
populated by discerning middle-class parents with more
lack of parental guidance and bonding.”
disposable income. Shifting market requirements have led
Zheng Chunhua’s A Sister and Two Little Brothers tackles
Jieli Publishing House “to publish originals,” Bai says, “that
divorce, two-parent households, and half-siblings. “The rising
address current and urgent issues in Chinese society—chilrate of divorce in China makes this an urgent topic,” Bai says.
dren left behind, blended families, and people with special
“The psychological and emotional effects of divorce and
needs, for instance—and to translate the best publications
blended families are hardest on children, and yet in our polite
that offer children educational values and positive self-devel■
society, there are few publications that address these issues from
opment skills.”
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Highlights for 2019 Bologna Book Fair

Cao Wenxuan Children's Fiction Award Series
featuring winning titles of the Jieli Cup
Give Me a Sun

The Horn

Sheep Running in Clouds

Light at Night

▲ September 2018
▲ 215mm×275mm
▲ Paperback
▲ 90 pages
▲ Ages 3 - 8
▲ Worldwide Rights Available

▲ December 2018
▲ 148mm×210mm
▲ Paperback
▲ 162 pages
▲ Ages 8 - 12
▲ Worldwide Rights Available

▲ December 2018
▲ 148mm×210mm
▲ Paperback
▲ 220 pages
▲ Ages 9 - 14
▲ Worldwide Rights Available

▲ June 2019
▲ 168mm×235mm
▲ Paperback
▲ 240 pages
▲ Ages 9 - 12
▲ Worldwide Rights Available

The sister bought two cups of stinky
tofu from a street vendor under a
poorly lit streetlight. Her little brother
ate and then injured his mouth. A
few days later, the brother punched
someone and declared that he did not
want to go to school anymore. He
actually intended to earn some money
to pay the doctor. The feeling of being
wronged soon turned into anger, making
the little brother no longer obedient. His
sister only wanted to know why life is
so hard without her parents around.

This book is about a Mongolian boy
Bajie, who lives with Wuritu, a highly
respected man on the grasslands. Wu’s
reticence, however, makes Bajie feeling
depressed. Soon Bajie befriends “Big
Brother” Maoliduga and is unwittingly
drawn into a conspiracy. Now Bajie has
to solve the problem using Wuritu’s
precious belonging, a horn. Yet the horn
comes with a complex history involving
the two of them and Bajie’s father.
What will Wuritu do?

Duoduo lives with his mom but when summer
vacation comes around, he is taken home
to take care of his dad, who has broken his
hipbones. Life in the village is boring, and
he dreams of heading back to the city and
playing football and computer games with his
friends. But his mom is not able to persuade
his dad to move and live in the city. One day,
Duoduo loses four sheep while herding and
gets to know that his new friend Yang Mei is
leaving the village. He decides to run away to
the familiar city…

This warm and stoic story
revolves around a mountain, a
river, an old temple, an osmanthus
tree, a fishpond, and a little
monk. Exquisitely llustrated in
watercolors, it offers a rare sense
of harmony in children’s literature
where the story and illustration
comes beautifully together.

Mr. Octopus Sells Umbrellas

The Moose of Ewenki

Unstoppable Trek

▲ November 2018
▲ 210mm×210mm
▲ Hardcover
▲ 40 pages
▲ Ages 0 - 3
▲ Worldwide Rights Available

▲ April 2018
▲ 275mm×285mm
▲ Hardcover
▲ 66 pages
▲ Ages 5+
▲ World Eng, French

▲ February 2019
▲ 215mm×275mm
▲ Hardcover
▲ 52 pages
▲ Ages 6+
▲ Worldwide Rights Available

It is raining and Mr. Octopus is selling umbrellas. Elephants,
lions, peacocks… they all want different things. Some of them
can change their colors while some can make themselves
invisible. Their requirements are a bit strange. Can Mr. Octopus’
umbrellas make everybody happy? Now, let’s play color games,
identify adorable animals, and read the wonderful story… This
is a unique picture book to help children aged 0-to-3 with
animal and color cognition.

While hunting, an old hunter from the Ewenki tribe shot
a big moose. At the exact moment, a little moose
walked out from the bushes. The little moose, believing
that the soul of its dead mother had now attached
itself to the hunter's body, followed him as he returned
to camp... The little moose grew up day by day. The
hunter knew it was too dangerous for the moose to live
among humans. Furthermore, he had a premonition that
he would die soon, and so it was time to let the moose
back to the jungle...

A new couple adopted a puppy, Maomao, and
had a wonderful time together. But soon, the
couple and dog were separated and living in
different cities far from each other. They both
missed Maomao very much, and fortunately, he
was reunited with the couple and never left.
The seasons came and go and Maomao grew
old…
www.jielibj.com
oliviawang1031@foxmail.com

Children’s Books in China

Kids Media

T

he multimedia company Kids Media, known for its
partnerships with some of the world’s biggest brands—
think Disney, DreamWorks, and Lego—is on an experimental streak. With some of its partner brands, it is
moving into IP collaboration. “With Lego, we are looking into
not just new publications but also animation, games, and nonpaper products that can be curated, created, or spun off based
on existing characters and stories,” says Ivan Gong, Kids Media
general manager. “The potential is vast and exciting, and we are
exploring markets beyond China for these new assets.” Gong
has also licensed the Russian animated pop-science series The
Fixies and is working on various product permutations in print,
video, and audio.
Then there is a five-title VR series on dinosaurs. “Chinese
parents do not like their children to use mobile devices, owing
to the potential risk of digital addiction and distraction from
their schoolwork,” Gong says. “With VR-based educational
titles, we give children a way of experiencing a new world of
learning that is safe, exciting, and fun.”
In contrast, the simple solution of adding a pinyin edition
(featuring romanized spelling for transliterating Chinese) to
selected series has boosted sales tremendously. “Reader programs
for the 6–9 age group really benefit from having a pinyin edition,
and it is welcomed by teachers, parents, and students,” Gong says.
Gong has also started teaming up local authors with overseas

Ivan Gong, general manager of Kids Media

illustrators for new picture books. The Last War Elephant by
author Shen Shixi, who is nationally renowned for his animalthemed fiction, and Lithuanian illustrator Marius Zavadskis is
one such collaboration. Another collaboration, The Classics of the
Mountains and Seas, presents eight legends from a pre–Qin
Dynasty work; the text was rewritten by Kids Media and illustrated by Italian artist Sara Ugolotti and Vietnamese artist
Pham Quang Phuc. Kids Media president Hou Mingliang is
also the founder of IlluSalon and host of the Global Illustration
Award, so the company has ample access to a wide array of
illustrating talent.
“We want to create originals that tell—or retell—Chinese
stories using a contemporary and universal style that will travel
beyond our shores,” Gong says. The Kids Media team will produce 15 original titles this year, putting the company’s total
titles at around 1,100. “As always,” Gong says, “our focus is on
quality, not quantity.”
■

Bai Bing on Finding Ideas and the Time to Write
Bai Bing, the editor-in-chief of Jieli Publishing House, is also an author.
He has written more than 30 titles since his teenage years, including the picture books Daddy, Don’t Be Afraid; Free as a Cloud; and
The Umbrella Tree; and the middle grade titles The Statue of Drame
and White Jasmine.
Bai is inspired by the works of many authors, from William Golding,
Maxim Gorky, and Rabindranath Tagore to Chinese writers such as
Bing Xin and Jin Bo. “I read all kind of works, including Charlotte’s
Web, Twenty Thousand Leagues Under the Sea, and Russian fairy
tales,” Bai says. “From these works and authors, I learn to observe
the world from a child’s perspective and harness the power of words
to convey a story.”
Authenticity and uniqueness are the two qualities Bai seeks in
his works. “If it is a picture book, I make sure the language is simple
yet interesting,” Bai says, who strives to create stories that will
remain relevant. “If it is a poem, I pursue the beauty of language
and rhythm. And if it is a middle grade title, I want originality and
impactful words.”
Writing is a part of Bai’s already busy life, filled with the demands
of a full-time job at Jieli. “I write whenever I can find some time—
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during long flights, on the train, in my hotel room, during the long
Chinese New Year holiday,” Bai says. “Or I record my thoughts on
my smartphone and transcribe them later. But there is always time
for writing if one is determined enough.”
There is no lack of stories either.
“Inspiration is everywhere,” Bai says.
“The Umbrella Tree is based on my own
experience with an umbrella as a kid.
My daughter’s insistence on playing outside and refusing to come home even as
the sky darkened provided the idea
behind The Elephant Who Eats
the Night. She talked about eating the night so that she could
play outside all the time.” Bai
says he hopes his stories “will
help children to differentiate
right from wrong, grow up strong
and confident, and transition
smoothly into adulthood.”

Children’s Books in China

Thinkingdom Children’s Books

F

or Thinkingdom Children’s Books, the main goal in
durch 100 Jahre—that Thinkingdom has been promoting and
creating its first series of original children’s picture
selling successfully. “The paintings, in their original scroll
books goes beyond “helping every kid to become a book
format and on these printed pages, provide a wordless and conlover,” which has been the company’s motto since 2003.
tinuous narration,” Li says, adding that the series author, a
“For the longest time,” says Li Xin, vice president and general
20-year veteran in fine art promotions, used to work with
editor of the children’s book division, “the educational system
Western art. “We want these high-quality and complex paintin China has revolved around academic achievement and
ings to inspire a new generation of illustrators and painters.”
passing the college entrance examination. Little has been done
Meanwhile, the market for translations continue to grow.
about art education, specifically, about developing an underTetsuko Kuroyanagi’s Totto-Chan: The Little Girl at the Window,
standing of Chinese art. I believe that if we want to nurture the
(11 million copies sold), Yoshio Nakae’s Little Mouse series (11
next generation of illusmillion copies sold), David
trators and creative people,
Shannon’s Duck on a Bike
we must get them to appre(700,000 copies sold), and
ciate art—in all forms—
Shel Silverstein’s The
when they are young.”
Giving Tree (1.7 million
Wi t h t h e A n c i e n t
copies sold), for instance,
Chinese Paintings in
are longtime sellers. The
Stories series, which
Thinkingdom catalogue,
launched in 2017, Li
Li says, “though considerwants to break ground by
ably smaller than those of
helping children underother publishing houses,
stand the masterpieces,
contains mostly classics
techniques, and styles of
and award-winners—and
the most famous painters
now several original
in Chinese art history. The
series—that will be
books, which each open
enjoyed by generations of
up to 64 cm x 23 cm
readers to come.”
spreads, explore paintings Li Xin, v-p and general editor at Thinkingdom Children’s Books
Last year, among the 80
rarely seen outside the national archives and include pages with
titles published were Carson Ellis’s Du Iz Tak?, Ruth Krauss’s
additional information for further exploration and underThe Carrot Seed, and Marc Martin’s A River. “Carson’s book was
standing. “The three titles published so far focus on different
an interesting project since the language is totally made up and
subjects,” Li says. “A Thousand Li of Rivers and Mountains is about
our editors were not sure that it would work in China,” Li says.
landscapes, Along the River During the Qingming Festival is about
“So we asked for a gathering of our staff’s children to check out
daily life, and Nymph of the Luo River deals with fairy tales.” Li’s
the book, and sure enough, no interpretation was required. The
team plans to add another two titles to the series by 2020.
children understood the whole story without needing to comThe featured paintings date as far back as 1,600 years. “We
prehend the words. The power of the imagination and the innate
can see the evolution in painting styles and innovation in the
sense of creativity in children are boundless. This makes us want
palettes,” Li says. “In the painting A Thousand Li of Rivers and
to work harder to publish great titles that will take that power
Mountains, which was created 900 years ago, the application of
and sense to an even higher level.”
various minerals in the colored pigments was unique then, as it
The Carrot Seed, which was published last October, has
is now. At the back of the book, we discuss the various minerals
already sent the team back to press three times since the initial
used and the seemingly formulaic movement of the rolling
10,000-copy printing. “It just shows that certain titles are
landscape, thus turning the book into a STEAM title, which
classics and perennial favorites,” Li says. “For this timeless title,
parents and educators really like.” Li says the series is attracting
which was first published in 1945, the little boy’s perseverance
not only children but also adults and art aficionados, since it is
in waiting for his carrot seed to grow has inspired many chilthe first series of its type on the market.
dren—and our team.” Like the boy with his carrot, Li is
The series has similarities with wordless picture books—for
patiently nurturing authors and illustrators and planning addiexample, Mitsumasa Anno’s Anno’s Journey, Aaron Becker’s
tional original publications to get children to read more and to
■
Journey trilogy, and Christa Holtei’s Die Strasse: Eine Bilderreise
inspire creativity.
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Children’s Books in China

The Blooming Interest in
Books About Plants
Fast-paced urbanization in China has triggered a longing for
nature
By Teri Tan

W

hile the pop-science segment remains as
popular (pun intended) as ever in China,
there has been a noticeable increase in the
publication of titles related to plants. This
trend, says Huang Xiaoyan, founder and
publisher of Everafter Books, is perhaps
best explained by the country’s accelerating urbanization. “In
general, the Chinese children, who tend to read more books
and have better access to bookstores and libraries live in the
big cities, which are growing even bigger,” Huang says.
“With the concrete jungles around them rapidly expanding,
these children gravitate toward titles that uncover the wonders of nature and are filled with trees, flowers, and animals. Lois Ehlert’s Leaf Man and Maki Arai’s Dandelion are two of
Thinkingdom’s most popular plant titles, having sold 26,000 and 10,000
For urban parents, getting their children to experience nature copies, respectively.
through books is perhaps the next best thing to actually living
near a forest or park.” Everafter Books published Katarzyna
and exquisite as possible for our young readers.”
Bajerowicz’s The Amazing World of a Tree last August and recently
Li Xin, v-p and general editor at Thinkingdom Children’s
bought the Welcome to the Museum series from Big Picture
Books, shares Huang’s sentiments on urbanization and agrees
Press/Bonnier Publishing.
that the resultant longing for nature is the main driver behind
Everafter Books will bring out Animalium and Botanicum from
the rising demand for plant titles. “Finding the most distinctive
the Welcome to the Museum series in April and June, respectitles in this special category is the biggest challenge,” Li says.
tively, and Dinosaurium and Planetarium are scheduled for simul“At first sight, the book has to appeal to me: I want pages that
taneous launches in September. “This is going to be one of our
are visually attractive, that invoke the full range of emotions
most important series in 2019,” says Huang, who considers
and imagination, and that are accompanied by artfully curated
“finding an expert to translate and another to double-check the
information and facts.”
translation to be the biggest
When Li first flipped through Maki Arai’s picture books
challenge for the series. Then
Dandelion, Morning Glory, and Sunflower, for instance, she was
there is the matter of sourcing
“deeply moved by the Japanese artist’s refined and meticulous
a high-quality printing house,
illustrations,” she says. “She drew more than 100 seeds in
because, when it comes to
Sunflower, each one different from the next, while in Dandelion,
unique titles like these four, we
there are hundreds of white fluffs on the pages. These books also
want to do whatever is necesrealistically depict the growing process of the plant.” Ruth
Symons Helen Ahpornsiri’s A Year in the Wild, created entirely
sary to make them as beautiful
using hand-pressed plants, is another title that impressed Li
Botanicum, from Kathy
with its poetic sense of the changing seasons and the wonders
Willis/Katie Scott’s bestselling
of nature and life. Li also translated Anne Möller’s Über Land
series Welcome to the Museum,
und durch die Luft, which is about seed dispersal and is now a
will be published by Everafter
science reading textbook in many elementary schools in China;
Books in April.
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Guo Zhiwu’s The Maize and Xu
Xiaosen’s Where Do the Seeds Go
are among the many original publications
on plant from China Welfare Institute
Publishing House.

Shimoda’s Be Friends with Nature,
revolves around the world of berries,
flowers, fruits, fungi, and seaweed,”
says company founder and editor-inchief Sally Yan, whose team launched
the series in 2010. It has sold more than
sales have exceeded 928,000 copies.
There is no shortage of good illustrators in China, Li says,
“but we need more time to discover and cultivate those who are
able to execute the kind of illustrations required for this type of
book. They need to be more creative and possess the relevant
scientific knowledge to render the art accurately. For now, we
are happy to select and translate outstanding titles on plants
from overseas and share them with children and illustrators
across the country.”
Plenty of original works about the world of plants hail from
the China Welfare Institute Publishing House, including Chen
Yuhua’s Night-Blooming Flowers, Guo Zhiwu’s The Maize, Wang
Zibao’s The Birth of the Forest, Xu Bin’s Bamboo and Me, and Xu
Xiaosen’s Where Do the Seeds Go? The Maize and Where Do the
Seeds Go? have sold upward of 50,000 copies each.
“We started publishing such books in 2013, and we have paid
attention to the rising market demand in recent months,” says
Yu Lan, president of China Welfare Institute Publishing House.
Determining the most pertinent aspects of each subject—
whether it be bamboo or maize—is one of the three main challenges in publishing titles on plants, Yu says. “Then there is the
issue of how to best guide the children in their exploration of
the subject: How do we develop the subject and then narrate
and illustrate it to make sense to children? Lastly, there is the
need to correctly identify topics that are of real interest to them.
If the interest is only fleeting at best, then the information on
the pages is not going to add any value at all.”
Yu and her team will bring out a major series of six picture
books on plants (and animals) within the next six months. The
series, The Natural Museum That You Can Take Home, has
been selected as a key national publishing project, and one of
the plant-specific titles is Leaves Are Crazy with Heteromorphic
Forms, Too. “This is an entertaining and educational series that
answers children’s curiosity about nature and their thirst for
knowledge,” Yu says. “The titles can also be used as guidebooks
to help parents and children explore their environment and get
a deeper understanding, and appreciation, of nature and the
plants around us.”
For a publisher named after a hardy and edible weed, no catalogue would be complete without plant-related titles, and
Beijing Dandelion Children’s Book House does not disappoint.
“Our key nature series, Tatsuhide Matsuoka and Tomomi

60,000 sets thus far.
Most plant titles for children in China have lots of photographs to go with the text, Yan says. “That is the preferred
format for this market. But we need to differentiate our offerings, and so we always choose to work with interesting illustrations and funny or unique narration instead. This series by
Matsuoka and Shimoda provides all the information needed at
that age level with beautiful, accurate, and detailed illustrations. What is there not to like?”
To create buzz for Beijing Dandelion’s plant-related titles,
Yan and her team have created special activities to get children,
and their parents, to venture outside and get closer to nature.
“These activities include identifying some common plants and
searching for the less common ones,” Yan says. “The idea is to
fortify what children have learned through the search-and-find
activity while forming a lasting impression of a particular plant
that they are not able to find. Getting them to send in photos
of the plants they managed to locate makes the activity more
fun and purposeful.”
Books on plants and animals “are important to the growingup process,” Yan says. “Children need to get closer to nature
and to enjoy and appreciate what it has to offer. The accelerating
pace of deforestation, the extinction of species, and global
warming means that we
really need to make sure
that the younger generation knows—and
remains aware of—the
challenges facing our
world and the world of
flora and fauna.” ■

Beijing Dandelion has
sold more than 60,000
sets of Tatsuhide
Matsuoka and
Tomomi Shimoda’s
Be Friends with
Nature series.
W W W . P U B L I S H E R S W E E K LY. C O M

25

Children’s Books in China

A Showcase of New Original
Works from China
Publishers are going all out to uncover new talent
By Teri Tan

C

reating books for little
people who have just started
crawling and saying their
first words or for older ones
who are too preoccupied
with schoolwork to read is
hardly child’s play. Add the need to subtly
weave in logic and reasoning skills or
impart life lessons and inspiring messages, and the task becomes incredibly
daunting. But it is a challenge that
Chinese children’s publishers have
embraced wholeheartedly.
Generally speaking, China’s children’s
book industry is very young. Its experience with picture books, for instance,
goes back fewer than 15 years, making it
a relative newcomer compared to the
American and European markets. Middle
grade is a new category here, and YA
titles are just starting to get noticed.
There has been a lot of catching up to do,
and in most parts, translations have been
brought in to pick up the slack. But now,
Chinese publishers, writers, and illustrators are working overtime to utilize the
knowledge and inspiration gained from
imported titles and overseas publishing
houses to create original works that are
quintessentially Chinese and yet universal and contemporary.
Their stories run the gamut, from
addictively adventurous to wittily
whimsical, but the cast of characters is
always engaging, inspiring, and relatable, making them appealing to children
both in and outside of China.
Many new voices are joining established names—Cao Wenxuan, Peng

Xuejun, Yang Hongying, Shen Shixi,
and Tang Sulan, for instance—to further
enrich the offerings of original works
from China. Talented illustrators from
across the country are starting to participate in the many seminars, workshops,
and competitions, both national and
international, and to submit their works
for publication.
The increasing presence (and creation)
of single-volume picture books marks a
major turning point in an industry
widely known for its preference for
multivolume series. More often than
not, the pages deliver a moral message or
educational values, which, again, is what
Chinese parents and educators seek in
their children’s books. This also drives the
popularity of nonfiction titles in China.
The educational slant is unmistakable.
Plot-wise, authors draw inspiration
from the mythical, the fantastical, and
the real world. Current social issues in
China—such as divorce and blended
families, children left behind in rural
areas, and the aging population—are also
addressed, often with a healthy dose of
pragmatism.
On the other hand, the new styles and
mediums used by young illustrators are
adding variety and excitement to the traditional (and popular) Chinese watercolor and line-and-wash techniques.
These trends speak of a maturing market
in which publishers, authors, and illustrators are daring and confident enough
to experiment and test the waters. At the
end of the day, the Chinese children’s
book market is becoming more diverse,
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in terms of both its product types and its
book themes.
But it is the enthusiasm of the Chinese
children’s book publishers that stands
out most. Discussions of new titles or
illustrators are filled with anticipation,
excitement, and passion. The often
arduous editorial process is taken in
stride and with pride. For these publishers, the fact that they are discovering
new and exceptional talent for writing
and illustration is a celebration in itself.
Here is a sampling of the original publications on offer, with descriptions provided by the publishers.

Anhui Children’s
Publishing House
Food for Children
series
Sun Yue
This series, based
on the taste of
food and the
author’s childhood memories,
is about going
through the growing-up process with courage and a positive attitude. (6 titles; ages
3–8.)
Little Frogman’s
Travel series
Yang Hongying
From one of China’s bestselling
children’s authors
comes a whole
new world under
the sea, with fantastical adventures
that convey messages of courage, love,
and wisdom. (5 titles; ages 7–12.)
continued on p. 28

Dandelion Children’s

Book House

Twelve Hound Puppies
The night comes, and the hound mother, nestled in a warm corner that her owner has prepared
beforehand, starts to give birth. One puppy emerges after another. Everything seems to be
going well. But where does one puppy go? This book is a gentle approach in teaching children
about the meaning of life and death.
● By Jiu Er

Bigfoot Girl
In a fishing village where women with small feet are respected, there lives a girl with big feet. She is
laughed at by many people for her strange big feet, and is often told that she will be living alone when
she reaches marriageable age. But it is her magical feet that save many fishermen during big storms and
waves, and land her a good husband-to-be. During her wedding ceremony, many funny things happen,
and everybody laughs at her frankness and kindness. This marks the start of a happy life for Bigfoot
Girl…
● By Wanwan and Yan Xinyuan

Stories From Mom’s Heart
In these twelve tales, which are based on Buddhism principles, the author sets up a fairy tale-like scene
to explain to parents about the inspirations of children, describe the challenges and pressures of modern
parenthood, and unveils the mystery of childhood and the growing-up process. These stories are not only
suitable for parents and educators alike but also for adults to read to children.
● By Canran and Ma Penghao

You Give Me a Rose, What Should I Give You In Return?
The raccoon gives the squirrel a rose as a birthday gift, and the squirrel, in turn, gives the flower to his
mother. Mother squirrel then reads him a story, You Give Me a Rose, What Should I Give You in Return? As
soon as the story finishes, the squirrel takes the book to share with the raccoon. Together, they sit under the
tree and read the story over and over again. So what kind of interesting story is this?
● By Fang Suzhen and He Yixuan

Please contact:
Jing Bo (Foreign Rights Manager)
sweet8351@163.com
WeChat ID: pugongyingkids

Children’s Books in China
continued from p. 26

Beijing Dandelion
Children’s Book House

China Children’s Press
& Publication Group

China Welfare Institute
Publishing House

Cats Living in a
Tree
Xiao-shi
A heartwarming
story about kindness, trust,
happiness, and
goodwill, this
picture book
explores the relationship between humans
and all living creatures, including stray cats.
(Ages 3–6.)

The Happy Milly, Molly
and Lily series
Jill Pitta and Gao
Hongbo
Readers are introduced
to the main characters
Milly and Molly in the
first 60 titles of this
series; Lily, a Chinese
girl, joins the cast in the last 10. Each story
provides young readers with important tips
on character building and developing a
positive attitude. (70 titles; ages 5–8.)

Little Rabbit’s
Questions
Gan Dayong
This warm and
sweet story
follows Little
Rabbit, who is
curious about
many things and asks a lot of questions.
But no matter how many questions he has
or how weird the questions are, Mommy
Rabbit remains patient in providing the
answers. (Ages 3–up.)

The Mouse Is on the
Candleholder Again
Yuan Xiaofeng
Based on a popular
folk rhyme, this picture book is about a
mouse climbing up
onto the candleholder.
It is soon followed by
another mouse, and
yet another… and then a cat, another cat…
Then there is a dog! Squeaks, meows, and
barks fill the pages. (Ages 3–6.)

Riddles
Liu Xun
The author explores
the depth of affection
and the emotional bond
between a granddaughter and her grandmother
through plain but vivid
riddles—about smoke,
cauliflower, an earthworm, bamboo, a snail,
and sunshine, for instance—accompanied
by beautifully illustrated pastoral scenes.
(Ages 5–up.)

Granny Yulan’s
Grass Hat
Jiu Er
This story shows
that spending time
with the elderly
and helping them to
realize the dreams
they once had are
perhaps the best expressions of love for
them. (Ages 3–10.)
Granny Xiu and
Peach-Blossom
Fish
Peng Xuejun
In a small village
in a big mountain,
there runs a little
river filled with
many peach-blossom fish (that make for a
delicious dish) and there lives a witch who
fascinates the village children. (Ages 3–6.)
Zhu Dake’s Chinese
Myth series
Zhuge Xinger
Based on Chinese culinary culture, history,
and philosophy, these
books bring to life the
magical world of taste
and food in ancient
lands and the rise of Jiangrong, the son of
a god. (5 titles; ages 6–14.)

Red Kangaroo’s
the Thousand
Whys of Physics
series
Chris Ferry
This picture
book series features Q&A sessions between a
professor and a
red kangaroo, during which physics—
including classical mechanics, optics, and
quantum physics—is explained through
simple terms. Parents would also benefit
from learning that physics is not that
scary. (20 titles; ages 3–6.)
Xi Jinping Tells Stories (for Teenagers)
Edited by the People’s
Daily
A collection of 47
insightful stories
based on the newspaper column of the
same name, this book
is about helping teenagers to build confidence and self-esteem
and cultivate the right moral values and
perspectives on the world. (Ages 10–16.)

Everafter Books
Publishing House
24 Hours, 24 Professions, One Day
Echo Zhang
This nonfiction picture
book illustrates what
happens in 24 hours
for 24 people with different professions. It
helps children understand more about how
society works and inspires them to think
about what to do when they grow up. (Ages
7–10.)
Dodo and Auntie
Magic series
Zhang Hong
Imagine what your life
would be like if you had
an aunt with magical
powers? Let Dodo tell
you through these stories filled with imagination, creativity, and lots of fun! (Four titles;
ages 5–8.)
continued on p. 30

28 P U B L I S H E R S W E E K L Y ■ M A R C H 1 8 , 2 0 1 9

Highlights for 2019 Bologna Book Fair

32 Farts against
Nightmare Monsters
▲ February 2019
▲ 215mm×275mm
▲ Hardcover
▲ 56 pages
▲ Ages 4 - 8
▲ Worldwide Rights Available

The nightmare, when it comes, would
keep me awake. In my nightmare, the
King of the Nightmare Monsters would
slip out of the closet, grab me, and
stuff me into his black bottle, where a
dozen sleepy monsters lie in waiting! I
ask my mother for help but she runs
away even faster than me… Peng Yi’s
latest work continues to showcase his
unique sense of humor and imagination.

Hawthorn Village and Badger Village
▲ January 2019
▲ 210mm×285mm
▲ Hardcover
▲ 44 pages
▲ Ages 5 - 8
▲ Worldwide Rights Available

My grandma’s village has two names, Hawthorn and Badger.
I like the first one because it sounds sour and sweet but
the name Badger is just weird. I really don’t understand how
Badger came about. Anyway, every family plants hawthorn
trees in the village, and when autumn comes, I will help my
mom and grandma to make hawthorn jam, which is sour and
sweet but so delicious! Grandma says that the best-tasting
jam comes from the King Hawthorn tree. Unfortunately, noone can find the King tree except for the badger…

Vision Book of Inks for Babies
( New Edition )
▲ April 2019
▲ 245mm×245mm
▲ Hardcover
▲ 36 pages
▲ Ages 0 - 3
▲ Worldwide Rights Available

This four-volume series—Dots, Changes,
Dye It, and Paint It—uses traditional inks to
display artistic pictures and images of different
gradations. With two black-and-white titles and
the other two in colors, this series will help in the
vision and brain development of babies, and let
them start understanding art and colors from the
get-go.

Little Surprise Series:
Philosophy for Babies

The School of Cool Bugs Series
(36 Titles)

Seasons of Life:
Blackcrane’s 24 Solar Terms Notes

▲ March 2019
▲ 215mm×275mm
▲ Hardcover
▲ 24 pages
▲ Ages 3 - 5
▲ Worldwide Rights Available

▲ December 2017
▲ 168mm×235mm
▲ Paperback
▲ 80 pages
▲ Ages 6+
▲ French, Vietnamese, Traditional Chinese,
Korean, Thai, Indonesian and Persian
language sold

▲ January 2018
▲ 148mm×210mm
▲ Paperback
▲ 260 pages
▲ Ages 7 - 14
▲ Worldwide Rights Available

This eight-volume series sees the big world
from the tiny perspective of a baby. It offers
simple and repetitive sentences both in
Chinese and English so that your baby can
start developing an initial feeling for different
languages. The stories—with unexpected
twists and turns—further develop your baby’s
sense of imagination and creativity while the
illustrations deliver a sense of beauty.

An original comic series with a distinctive style and
exquisite illustrations, the School of Cool Bugs vividly
depicts all sorts of insects as they go about their
funny adventures. The physical characteristics and
habits of the many insects are accurately rendered
and brought alive on the pages, offering readers the
perfect combination of interesting information and
quirky entertainment.

This is a compilation of field notes on nature by
Blackcrane, a famous Chinese children’s literature
author, who picks the same locations to record
changing sceneries, lives, and moods. He brings along
two white Caucasian herding dogs and records their
growth as well. By combining solar terms and field
notes, readers will get to discover nature’s beauty,
the meaning of life, and a unique tradition through
Blackcrane’s observations.
www.jielibj.com
oliviawang1031@foxmail.com

Children’s Books in China
continued from p. 28
Ms. Snail and the
Kindergartners
Lv Shasha
The author skillfully creates
twists and turns
using the characteristic traits
of a snail and
wittily integrates
cognitive content into these stories, which
are very creative and appealing to young
readers. (Ages 2–5.)
Within Pictures and
Beyond Texts
Leonard Marcus et al.
The very first professional research journal
on picture books in
China, this quarterly
publication will explore
a key theme of picture
books in each volume and aims to aid
those who wish to gain a better understanding of picture books. Experts from
China, France, and the U.S. will contribute
to this journal.

Lonely Major
Xue Tao
When the gaming center in a small town is
destroyed, a group of
children is rudely cast
out of their virtual
world into the real
world. The group splits
in two and creates their own new game
that gets several newcomers involved.
(Ages 9–12.)
Rainbow Bird Minorities Children Literature series
Zuo Hong and Wang
Yongying
This series, based
on real-life stories
about China’s minority
children and youths,
provides a glimpse of the less-known
inner worlds of different indigenous
groups, their attitudes toward life, and
their aspirations. (3 titles; ages 9–12.)

Kids Media
Jieli Publishing House
Hidden Shoes
Huang Muhua
Set in the 1980s, this
warm picture book is
about a sensitive girl
searching for her own
identity in a completely
unfamiliar environment
while her father tries
awkwardly to shelter
and take care of her. (Ages 4–6.)
I Want
Strawberry
Liu Hangyu
This is a fairy
tale about a
brave and
determined little snail who
learns about a
strawberry patch on the opposite side of
the forest and is focused on getting there
and eating one of the sweet berries. (Ages
3–5.)

The Last War
Elephant
Shen Shixi and
Marius
Zavadskis
Illustrated by
Marius Zavadskis, this
book tells a story about an old war elephant named Gasuo, whose life will end very
soon. This is a moving story about heroism
and loyalty. (Ages 3–up.)
Ninjago series
Rewritten by Kids
Media
The awesome story in
this Ninjago comic
book series will ignite
children’s reading
interest! Experience
wonderful animation
content and appreciate the cool comic
style, Ninja Go! (10 titles; ages 6–up.)
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Thinkingdom
Children’s Books
The Beauty of the
Solar Terms
Zhu Aichao
The 24 solar terms
originated in China
thousands of years
ago. This book presents the wisdom of
the ancient Chinese
people and their unique understanding of
time and space. It also contains the history of Chinese characters, the Song of
Solar Terms, and different customs
across the country. (Ages 7–up.)
Nature Notes on the
24 Solar Terms
Zhu Aichao
Zhu Aichao, a famous
primary school principal and Chinese language teacher, leads
her students on an
excursion and records
their observations of nature. Combining
24 solar terms related to knowledge and
a child’s perspective on the beauty of
nature, the book also presents the methods of note-taking outside the classroom.
(Ages 7–up.)
Only You and Me at
That Time
Xi Jiu
This exquisitely illustrated picture book is
full of imagination.
Divided into eight
parts, it covers dialogues between a girl
and trees, clouds, gardens, stars, rain, rivers, and more. In a poetic narration, the
girl grows up, knows the world, and understands herself. (Ages 10–up.)
Training Camp for
the Talented
Shi Xiaolin
A group of teenagers from across
China with different
family backgrounds
attends a bizarre
training camp led
by a mysterious
robot. They need to hand over all electronic and communication devices to enter
a game. Which one of them will become
the most talented? (Ages 10–up.)

